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1.0  Interviewers

1.1  Qualifications

The telephon e survey  of charter b oat fishing effort is to be conducted on a weekly basis throughou t the year.

Interviewers must have strong communications skills and be able to interact with people in a friendly and professional

manner.   Experience in telephone interviewing is desirable to effectively dea l with a var iety of situatio ns while

conducting the interview.  In addition, telephon e interviewers m ust also be trained to conduct MRFSS intercept survey

interviews of charter boat anglers according to the procedures outlined in the MRFSS Pro cedures Manual.  Interviewers

will be expected to be able to  condu ct both typ es of interv iews in  an accurate and professional manner.  Each interviewer

will conduct telephone interviews of charter boat operators  of vessels that are principally ported at locations within the

same ar ea whe re he/she c onduc ts intercept su rvey inter views of  charter bo at anglers. 

  

1.2  Training

An extensive  training sess ion mu st be held fo r all person nel who  have no t previou sly worked on the su rvey.  Th is

training must co ver gen eral telepho ne intervie wing p rocedu res as well  as procedures specific to the charter boat effort

survey.  Subjects addressed in the telephone survey training sessions must include, but not necessarily be limited to:

C Recording  call attempts and co mpletions,

C Screening respondents for eligibility,

C Setting appointm ents and ma king call backs,

C Overcom ing respond ent resistance and disco uraging refusa ls,

C Recording  and coding  responses,

C Proper prob ing to clarify amb iguous or con fusing response s,

C Reading the questionnaire verbatim in a manner that respondents can easily understand,

C Obtaining co mplete verba tim responses,

C Importanc e of systematic rand om sam pling of charter bo ats for weekly interv iews,

C Assuring con fidentiality of responses,

C Awaren ess of weekly sam pling quotas,

C Call backs to verify unusually high numbers of reported trips, and

C Call backs to valida te 10% of the  interviews.

Training sessions must include a general overview of the background, purpose and design of the telephone survey of

charter boat angler fishing effort.  In addit ion, they must cover the background, purpose and design of the MRFSS

telephone survey of coastal residential househ olds.  Qu estions and  discussion  should b e encou raged to  ensure th at all

interviewers understand the importance and overall purpose of the study.  This overview must be followed by an i tem-

by-item explanation of the data collection instruments for the telephone survey of angler fishing effort on c harter bo ats

and a rev iew of all m aterials used  in cond uct of the in terviews.  

Each training session must contain periods of role playing designed to provide practice and to develop good interviewing

techniques.   All trainees must conduct practice interviews with an experienced supervisor to allow first-hand criticism

of their interv iewing te chniqu e.  

All interviewers,  including those employed during the prior month, must receive a briefing before the start of each

month.  This briefing will refresh techniques established in the previous  month, review th e basic  details of the study,

explain  any changes or exclusions in questionnaires that are applicable to the next month and point out any change s in

forms.  Que stions should be stron gly encoura ged during  these final briefings.
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1.3  Supervision

Project supervisors and/or assistant supe rvisors m ust overse e the ope ration of th e telepho ne hou sehold  survey.  These

individu als must be expe rienced in  telephone interviewing and be knowledgeable about the MRFSS and the charter boat

surveys .  They m ust also hav e effective sk ills in mana ging an d motiv ating perso nnel.  

Supervisors should p eriodically  monitor interviews in progress (see Section 5.1).  Additional training or other remedial

action must be taken when appropriate to ensure that only competent interviewers are conducting th e interviews.

Interview monitoring allows supervisors to offer suggestions to interviewers to help improve their interviewing

techniqu e. 

Supervisors or designated assistants with considerable telephone interviewing experience must review all completed

forms of interview ing results o n a wee kly basis.  T hey m ust check  to see that coding forms are completed fully and

accurately.  Any apparent mistakes or inconsis tencies must be checked with interviewers and, if necessary, the

respondent should be recontacted to clarify an answer.  Respondents who report an unusually high number of trips

should be re-contacted for follow-up verification interviews (see Section 5.1)

2.0  Sample Selection

For the telephone survey, sampling of vessels will be stratified by state (LA, MS, AL) or substate (FL panhandle, FL

peninsu la, FL Ke ys, South east FL, N ortheast FL ) areas, system atic by county of port and vessel length category, and

random within composite state/county/vessel length categories.  Weekly samples  will be drawn independently for

Louisiana, Mississippi, Alabama, Northwest Florida (FL Panhandle),  west central Florida (FL  Peninsula), Sou thwest

Florida (FL Keys), Southeast FL, and Northeast FL.  In preparation for each sample draw, the stratum’s vessels will be

sorted in geographic order by county of port and by descending vessel length within each county .  After ran domly

sorting vessels with in each port county/vessel length category, the list should be sampled by selecting a random start

point on the list and then taking every nth vessel on th e list.  The valu e of the sam pling interv al, n, should be set such

that a sam ple of 10  % of the  boats can  be draw n on on e comp lete pass thro ugh the  list.

2.1 Vessel Directory

A directory for charter boat vessels has been developed for the purpose of testing alternative survey methods for charter

boats.  Each vessel is listed by name and/or registration numbe r.  Names,  addresses and phone numbers for up to three

operators of the vessel are include d in each vessel reco rd.  For some  vessels, the name of the owner is included as one

of the operators of the vessel.  Attempts have been made to identify  a principal “representative” for each vessel.  That

principal representative may be the owner, one of the captains of the vesse l or some other person designated by the

owner.  When a given vessel is selected for telephone sampling, the telephone interviewer should first attempt to contact

the principal represen tative.  If that individual is not available, then the interviewer should attempt to contact one or

more other know owners or operators of the vessel during the week in question.

2.1.1  Development and Maintenance

Preliminary identification of the charter fleet data was provided by state licensing information from Louisiana,

Mississipp i, Alabam a, and Flo rida resou rce agen cies.  Furthe r informa tion was compiled from the state vessel

registration lists, Coast Guard registration lists, charter boat directories, charter boat/fishing guides associations

mem bership  lists, advertisem ents in newspapers and tourist guides, business cards and advertisements at bait and tackles

shops, site visits, Yellow Pages, Internet advertisements, and marinas.  Data verification was attempted by phone

conversations with cap tains and o wners.  Typical hours of operation were week nights, weekend days and evenings, and

a few weekdays.  Information from other sources were input as those sources were located and available.  The use of

mail  was also used in an attempt to contact the captains that were not able to be reached by telephone.  The mailings

included any available information to be verified, fields to provide additional information needed which we did not

have, an d an add ressed, stam ped env elope for  cost-free re turning o f the data sh eet.
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The best sources of information for compiling the directory were saltwater fishing license files, state vessel registration

files, charter boat m embership  directories, charter bo at association s’ officers an d mem bers, ma rinas and  bookin g agents

(only  during off-peak hours), and other k nowledg eable captains.  Ad vertisements, NM FS port agen ts, yellow pages,

Internet,  newspapers, tourist magazines, flyers, and other methods were of limited practical value because they didn’t

include information concerning the charter boat  act ivi ties.   However, once a name of a vessel a nd capta in was obtained,

the best source of phone numbers (since some of the state license files do not include phone numbers, only names and

addresse s) was the I nternet (m ultiple pho ne directo ries). 

2.1.2  Record Format

Telephone data are to b e stored in a  specified fo rmat suc h that mu ltiple records for each vessel and vessel operator can

be linked by  unique  survey-s pecific iden tifiers.  The v essel identifier  will be spec ific to a particu lar com bination of

vessel name and vessel number (State or U. S. Co ast Guard  registration n umbe r.  The va riable desc riptions an d form ats

are prov ided in A ppend ix A.  

       

2.2  W eekly Sa mpling  of Vesse ls

The numbe r of vessels to be sam pled each w eek in each state/area sho uld be draw n at random  from the prep ared list

of vessels.  This approach ensures that all listed vessels are eligible to be sampled each week by the survey.

To be considered eligible for sampling for a particular two-month period, a vessel record must include the following:

1. at least one vessel representative’s telephone numb er,

2. the nam e of the ve ssel or a registration  numb er (State or U .S. Coast G uard nu mber)  for the ve ssel,

3. evidence that the vessel is not currently participating in the NMFS Beaufort Lab Head boat Survey,

4. and evid ence that th e vessel is cur rently activ e in the fishe ry.  

If the number dialed has been disconnected and a new number assigned, the new num ber should be  dialed as a

replacem ent.  For complete sampling of the w eekly angler effort on some vessels, it will be necessary to contact and

interview more than one vessel operator.  Duplicate vessel operator telephone numbers must be screened out of the

generated set of random vessels for each week unless the re-selected number represents a different operator or it is the

number of an op erator wh o pilots  more th an one v essel.  With sam pling acro ss weeks  and a 10 % rate of  samplin g, it

is very likely that vessel operators will be contacted more than once during the course of the survey.  Special tracking

procedures must be  used to m onitor the frequencies with which the telephone sampling contacts particular vessel

representatives.   In an effort  to minimize the burden on captains,  optional forms are sent them for  recording your fishing

activity  for the week.  They can use these forms to record the pertinent information and provide the recorded information

to the interviewer when they are contacted about their activity.  The forms is provided for their convenience, but they

are not required to be completed.

2.3  Dialing Period

All dialings should be completed within a four-day period (Monday-Thursday) during the week following a specified

week of fishing (Monday-Sunday).  Respondents should be asked to report angler and vessel fishing activity for the

prior we ek that en ded on  a Sund ay.  This ap proach  results in a rec all period o f 7-10 d ays for all res ponde nts. 

Telephone calls must be made during that time of day that maximizes the potential to contact charter or guide boat

operators.   At least five attempts must be made on each vessel’s telepho ne num ber(s).  These  attempts must be stratified

by weekday and day/evening and varied throughout the calling period.  At least four additional attempts must be made

to reach each representative once a phone contact with a co-resident has been made.  W hen eac h num ber is dialed, the

telephone should be allowed to ring five times before the interviewer classifies it as a "no answer."  Interview ers should

continue to attempt to contact vessel representatives until they have either conducted an interview or determined that

the boat is no longer operating.  Although repeated attempts to contact an individual vessel representative may

occasion ally result in a final outcome of “no answer”, “busy” or “answering machine”, the percentage of such re sults
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should n ot exceed  10 perc ent of the to tal calls attemp ted in any  state/area.  

The time delineating day and night is 5 p.m.  No calls should be attempted after 9:00 PM.  Once a vessel representative

is contacted, future calls to that individual should be made on an appointment basis.  Household  members should be

question ed as to the  best time to  call back in  order to in terview th e eligible resp onden t(s).  

3.0  Telephone Data Collection

3.1  Screening Procedures

3.1.1  Respondent Eligibility

Only  current o wners, o perators o r otherw ise designa ted repres entatives o f listed vessels a re eligible  to be interviewed

as part of the telephone survey.  If the person answering the phone indicates that the designated representative of the

selected vessel is unavailable, then the interviewer should ask for an appropriate time to call back and then make another

contact attempt at that time.  Respondents who are no longer operating the vessel for which th ey are listed a re ineligible

to provid e inform ation on th at vessel.

Even though a Spanish speaking interviewer must be available for dialings to areas with large Hispanic p opulations,

there may be occasions that the contacted vessel operator  speaks an other fore ign langu age.  If the in terviewe r is unable

to talk with anyon e else in the hou sehold th at can com munic ate in English, then the vessel becomes ineligible for the

survey because of the language barrier.

3.1.2  Screening Introduction

The telephone survey screening must generally match the respond ent with th e vessel dra wn for sa mpling  to screen for

eligible  vessel ope rators.  If the p erson sou ght doe s not answ er the pho ne, it may  be difficult to determine potential

eligibility.  Asking an in itial question like "Does  name of vessel representative operate a  charter or g uide bo at?" will

accomp lish this goal.  This data can potentially be useful in determining whether a listed, but non-contacted, vessel

operato r is an ineligib le or a non -respon dent.

Other screening  questions include d in the interview m ust address the follow ing items.

1. Charter or head vs commercial - Charter or head vessel trips are “for-hire” trips where the vessel has been hired

by recreation al anglers w hose prim ary purp ose of fishin g is for fun  or relaxatio n, as opp osed to  provid ing

income from the sale of fish.  If part or all of the catch was sold, the monetary returns may have constituted

an insignificant part of the angler's inco me; if  so, the ang ler is conside red recrea tional.  Co mme rcial trip data

are not ke pt. 

2. Charter vs head - Charter vessel trips are “for-hire” trips where the vessel has been hired by a group of

recreational anglers who pay as a group.  Head boat trips are “for hire” trips where individual recreational

anglers pay individually, or “by the head”, for transportation and the privilege to fish.

3. Private vs for-hire - Private vessel trips are recreational fishing trips for which no fee w as paid fo r a captain

or crew.  Th e vessel m ay be ren ted by the  anglers b ut the trip is still  private  if they ope rate the ves sel on their

own for their own recreational fishing.

4. Saltwater vs freshwater - Saltwater includes ocean s and open w ater areas, as well as inland salt or bra ckish

water bodies affected by the tides.  Inland saltwater bod ies include sound s, passes, inlets, bays, estuaries, tidal

portions of rivers, and other areas of salt or brackish water like bayous and canals.  Some coastal water bodies

are called lakes but should still be considered saltwater, i.e., Lake Pontchartrain, Louisiana.
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5. Finfish vs shellfish - Only fishing trips directed at fish with fins are eligible for a  full interview .  Information

on trips made in pursuit of crabs, shrimp, lobster, clams, oysters, mussels, scallops, and other invertebr ates is

not to be collected.

6. In-state  fishing vs out-of-state fishing - Fishing trips made out-of-state are to be distinguished from trips made

in the state or substate area where the survey is being conducted.  For su rvey purposes, the three Florida

regions are equivalent to separate states.  Therefore, it is very important to determine the county from which

any Florida trip was taken.  Boat trips that left from the surveyed state for fishing in waters o ff anothe r state

are considered in -state trips.

7. Fishing in the past week - Only fish ing trips m ade in  the last week (Monday through Sunday) are eligible for

the surve y.  Data o n trips prev ious to the o ne-wee k period  are not ke pt.

3.1.3  Privacy Act Statement

All surveys conducted by the federal government are regulated by the Privacy Act of 1974.  This Act stipulates that each

person interviewed must be informed of the following:

1. the auspic es unde r which  the surve y is being c onduc ted, 

2. whethe r participatio n is volun tary or m andator y, 

3. what w ill happen  if they cho ose not to p articipate, 

4. and how the information will be used.

Under the Privac y Act, the p erson inter viewed  remain s anony mous , the respon ses to the qu estions are c omple tely

voluntary, and there is no penalty for refusal to answer any or all of the questions.  All of the information  collected

remains completely confidential.  The Act is paraphrased on each questionnaire and must be read at the designated point

in the screening introduction.  A copy of the Privacy Act Statement must be in possession of the interviewer and may

be read a t any po int during  the interview  to reassure  a wary re sponde nt.

3.2   Charter Boat Telephone Survey Instrument

3.2.1  General Instructions

A copy of the Questionnaire is included in Attachment A.  Some general instructions for conducting the interview are:

1. Wording - The questions to be put to the angler are written out in full for a purpose.  Methodological studies

have shown that even slight chan ges in  wording, for example, "should" versus "could", drastically influence

item response .  The interviewer should always read each item  on the T elephon e Surve y Ques tionnaire e xactly

as it is written.  Instructions to interviewers that are not to be read during the interview are written in bold

letters on the Questionnaire.

2. Provide Definitions, Not Answers - If the angler asks for the interviewer's opinion about an item, the

interviewer should provide a definition for the item in question, rather than supply an opinion or the actual

response.  For example, if the vessel representative is unsure about whether the vessel was operated as a Head

boat or a charter boat, the interviewer should explain the difference and let the vessel representative decide.

3. Codes for Not Applicable Questions - As a general ru le, items on  the questio nnaire tha t are not ap plicable to

a part icular  angler  (i .e . , i tems falling out in skip patterns) are coded with "8"'s, as indicated on the

questionnaire.

4. Codes for Refused Questions - As a general rule, items on  the questio nnaire tha t are refused  are code d with

"9"s.
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5. Codes for Don't Know - As a general rule, items on the Questionnaire that the angler does not know the answer

to are coded with "9"'s and a last digit of "8".

 

6. Right Justify and Add Leading Zeros - If a data entry does not require use of all boxes provided, the

interviewer shou ld right justify the entry and  add leading ze ros.

7. "Other (SPECIFY)"  - The response codes for some data items are not exhaustive and include codes designated

"Other (SPECIF Y)".  If an angler g ives a response no t covered by th e precoded  responses,  the interviewer

should enter the "o ther" code and  write out the angler's exa ct response nex t to the coding bo xes.

8. Notes/Footnotes - Unusu al respon ses require  explana tion  throu gh the use of fo otnotes on the coding form.

For example, more than 14 trips by a single vessel during a week would not be common and w ould require a

note.  In such cases the interviewer should place an asterisk (*) by the item and provide a footnote explaining

the situation near the bottom of the coding form.

9. Term inate - Some responses are followed by the instruction to "TERMINA TE."  When the respondent answers

with a  response which has the "TERMINATE" instruction following it, the interviewer must thank the

respondent pleasantly and say goodbye.

       

10. Maps - Maps for the State being dialed must be available to help interviewers determine the county in which

cities are located and to help locate areas of fishing.  Saltwater cut-off points for rivers are particularly useful

to help determine if the respondent was fishing in fresh or saltwater.

3.2.2  Item-by-Item Instructions

The followin g instructio ns in Sectio ns 3.3.2.1  through  3.3.2.4  refer to the charter boat telephone survey questionnaire

in Appendix B.

3.3.2.1  Screening Questions

After successfully contacting the vessel representative sought for interview, it will be necessary to ask a series of

screening questions to determine whether the individual contacted is still an appropriate representative who can

accurately  report on all of the vessel’s activity, whethe r there is  another person who must be contacted, and whether the

vessel is still being operated.  The following explanations indicate why each screening question is being asked.

Item 1. Valid vessel representative?  Does the person contacted consider himself, or herself, to be qua lified to report

on at least some of the designated vessel’s activity?   If no, then the interviewer must ask additional questions

to determine whether the vessel is no longer operating or whether it is now operated by somebody else. If the

boat is now operated by somebody else due to a change in owner(s) and/or operator(s), then the interviewer

should  probe to  obtain a n ame an d/or teleph one nu mber o f the new  vessel repr esentative.  If the contact person

cannot provide information on a new owner and/or operator, then thank the respondent for his/her time and

termina te the interview.  If the boat is no longer operating, then the interviewer should n ote that the v essel is

now “ineligible”, thank the respondent, and terminate the interview.

Item 2. Sole vessel representative?  Once the contacted person has been ide ntified as a v alid vessel representative, the

interviewer should a sk to determine whether the responden t is capable of reporting on all of the subject vessel’s

activity  during th e prior w eek.  If the re sponde nt can on ly report o n some of the vessel’s activity, then the

interviewer must probe to determine the names and telephone numbers of other vessel representatives who

could  report on the remainder of the vessel’s activity during the prior week.  If other vessel representatives are

identified and their information is required, then the interviewer should attempt to contact them for interviews

after the cu rrent interv iew is com pleted.  
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After using the screening questions to verify that the respondent is an appropriate representative and to determine

whether other representatives must be contacted, then the interviewer sho uld proceed to interview the current

respond ent.  

3.2.2.2  Statem ent of Surve y Purpose

Before proceed ing with  the base questionnaire, the interviewer must briefly state the purpose of the data collection and

explain  how the respondent’s name and phone number were selected for the interview.   Interviewers should be prepared

to answer spontaneous questions that the respondent may have concerning the survey purpose or the intended use of

their reported data by the National Marine Fisheries Service.  This brief statement of the Survey’s purpose must always

be read to the respon dent because  it is required under the Paperwork Reduction Act by the U. S. Office of Management

and B udget (O MB) .    

3.2.2.3  Statement of Con fidentiality

The interview er must a lso state that the  data will rem ain confid ential in  accordance with the Privacy Act of 1974.  The

interviewer must also  explain th at the respo ndent’s re sponses to  question s are entirely  voluntary.  Respondents are not

obligated in any way to have to answer an y questi ons that the y consid er to be an  invasion  of their priv acy.  This

statement of the voluntary nature of the survey and the confidentiality of the data must always be read to the respondent

because it is required by law and by OMB.

3.2.2.4  Interview Questions

Once th e statemen ts of purpose and confiden tiality have b een read , the interview er should  proceed  imme diately w ith

the basic interview q uestions.

Item 1. Dock-to-dock trips?  This question asks the vessel representative to report the number of times that the vessel

left its usual do cking o r launch s ite during  the prior w eek.  This  answer  should a ccoun t for all trips taken by

the vessel, including non-fishing trips (trips for fuel, pleasure boating trips, whale-watching trips, etc.),

commercial fishing trips, and recreational fishing trips in both fresh and salt water.  Th e interview er should

probe, if necessary, to ensure that the respondent is counting all trips and not just marine recreational fishing

trips.

Item 2. Marine recreational fishing trips?  This question asks the respondent to report the number of recreational

saltwater fishing trips.  Only saltwater trips that targeted or caught finfish should be counted.  Trips targeting

shellfish species sho uld not be co unted.  T his count should include both “for-hire” and “private” recreational

fishing trips (s ee Section  3.1.2).  “Fo r-hire trips” tak e passeng ers for a fee  and “pr ivate trips” d o not.

Day and Da te of Trip ?  For each m arine recreational fishing trip rep orted for the vessel, the interv iewer must

determine the day (Monday, Tuesday, etc.) and the date (Year/Month/Day).  This is best determined by starting

with the most  recent day (Sunday) and working back thro ugh the  week o ne day a t a time to ask  about ea ch trip

one trip at a time.

Trip of Day?  If the respondent reports more than one trip on a given day, then the interview er should ask

separately about each trip and identify each as the first (1), second (2) or third (3) trip of the day.

Item 3. Mod e of Trip ?   For each trip the interviewer must ask whether it should  be classified as a “charter”, “head”

or “private” trip.  We assume that most of the trips will be classified as charter trips, hence we first ask “Was

this a charter trip?”  If the respondent answers “no” then the interviewer should probe to determine the correct

mode for the trip.  If the respondent seems confused when asked whether the trip was a charter trip, the

interviewer should prov ide the survey d efinitions of “charter”, “he ad” and “priv ate” trips and probe for the

correct mode.
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Item 4. People  who Fished?  For each trip, the interviewer must ask for a count of the number of recreational anglers

who fished.  The captain and crew of the vessel s hould not be  included in this cou nt if the vessel trip was a

“for-hire” trip.  This sho uld only  be a count of the passengers who fished for the primary purpose of recreation.

If the respondent reports a count of more than six for a “charter” trip or less than seven for a “Head boat” trip,

the interviewer shou ld check to con firm that the reported  mode o f the trip is consistent with the su rvey

definition f or that m ode.  

This data is crucial for estimation of fishing effort in terms of the number of angler fishing trips, rather than

the number of vessel fishing trips.  The survey is specifically designed to estimate effort in terms of angler trips

so that such effort estimates can be combined with MRFSS  intercept survey estimates of catch per  angler trip

to obtain e stimates of  total catch. 

Item 5. State of Tr ip?  For each trip, the interviewer must ascertain that the trip was taken from  an access site located

within  the State of th e survey .  Operato rs of trailered  boats  that use different launch sites may occasionally take

their boat across  state boundaries to fish in neighboring states.   If this is the case, the interviewer must identify

the state from  which th e vessel w as launch ed. 

Item 6. Coun ty or Parish of T rip?  For each vessel trip, the interviewer must ask the respondent to indicate the county,

or parish, from which the trip was made.  T his inform ation is nee ded to d etermin e the geo graphic  distribution

of fishing effort within each state.

Item 7. Trip Site O rigin? For each vessel trip, the interviewer should ask the respondent to indicate what site the trip

was originated.  This information is needed to determine the distribution of fishing effort between private and

public access sites.  Most of  the MR FSS interc ept surve y interview ing is restricted  to public a ccess sites.  It

is important to determine what proportion of the total fishing activity is being missed by the sampling for the

intercept survey.

Item 8. Fishing Method (s)?  For each trip, the interviewer should ask the respondent to indicate the fishing method or

methods used.  The interviewer should record up to two methods.  If only one is provided by the respo ndent,

it not necessary to probe for a second method.  The first reported method should always be recorded as

METHOD1 and the second reported method recorded as METHOD2.

Item 9. Primary Fishing Area?  For each trip, the interviewer should ask the respondent to indicate the water body type

in which most of the fishing occurred?  The most important objective here is to distingu ish between “ocean”

and “inland”  saltwater fish ing.   Ocean, gulf or open bay fishing is considered to be “ocean” fishing.  Sound,

river or enclosed bay fishing is considered to be “inland” fishing.  It is important to distinguish here between

an “open” bay and an “enclosed” bay.  Examples of open bays are Apalachee Bay, Waccasassa Bay, and

Deadman Bay.  Examples of enclosed bays are Tampa Bay, Pensaco la Bay, C hoctaw atchee B ay, Apa lachicola

Bay, Mobile Bay, St. Louis Bay, and Barataria Bay.

Item 9a. Distance from Shore?  For each trip during which fishing primarily  occurre d in the oc ean, gulf  or an open bay,

the interviewer should ask the respondent to indicate the approximate distance from shore where most of the

fishing occurred.  In Louisiana, M ississippi and  Alabam a the interv iewer sho uld ask the  respond ent to

distinguish between the areas greater than 3 miles from shore and less than 3 miles from shore.  In Florida the

interviewer should ask the respondent to distinguish between the areas greater than 10 miles from shore and

less than 10 miles fro m shore an d 3 miles from  shore and less than  3 miles from  shore in the Key s.

Item 9b. Everglades National Park?  For each Florida trip that departed from  Collier, Lee or M onroe Co unties, the

interviewer should ask  the respondent whether fishing occurred within the boundaries of Everglades National

Park.  This infor mation  is being co llected to provide additional fishing effort information to the Everglades

Nationa l Park Serv ice Office.  W e can also u se this data  to avoid  double-counting of effort already reported

to the National Park  Service throug h logbook s.
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Item 10. Start Time?  For each trip, the interview er should  ask for the  approx imate  time that the vessel left the dock or

launch site.  This information is important for corroborating pre-contact respondent validation visits.  If a pre-

contact field visit conducted between 12:00 noon to 1:00 PM found the vessel in its slip and a trip was reported

for the same day that returned  at 11:00 A M, we  could d etermin e that pre-c ontact visit w as unab le to validate

that trip.

Item 11. Return Time?  For each trip, the interviewer should ask for the approximate time that the vessel returned to

the dock o r launch s ite.  This information is important for corroborating pre-contact respondent validation

visits.  If a pre-co ntact field visit c onduc ted betw een 12:0 0 noon  to 1:00 PM found the vessel in its slip and

a trip was reported for the same day that returned at 11:00 AM, we could determine that pre-contact visit was

unable to validate that trip.

Item 12. Fishing Hours?  For each trip, the interviewer should ask the respondent to estimate to the nearest half-hour

how much t ime was actively spent fishing with gear in the water.   The fishing hours for a given trip cannot

exceed 24 hours.  If the trip was a multi-day trip, then record as such, split the total hours evenly among the

number of days spent fishing, correct the counts given for dock-to-dock trips and marine recreational fishing

trips, and create multiple trip records with appropriate days/dates and matching values for other trip -specific

variables.   

Repeat Items 2-12 until all fishing trips with paying passengers in the past week were profiled.

Item 13. Other boat trips?  This question asks the respondent to report the day and date  of other b oat trips.  Th is count

should  include “private” recreational fishing trips (see Section 3.1.2) and other trips such  as diving trips,

sightseeing  trips, trips to the g as dock , etc. 

Item 14. Day an d Date o f Trip?  For eac h other m ode trip  reported for the v essel, the interviewer m ust determine the

day (Monday, Tu esday, etc.) and the date (Year/Month/Day).   This is best determined by starting with the m ost

recent day (Sunday) and working back through the week one day at a time to ask about each trip one trip at

a time.

Each current operator of a ve ssel must be interviewed separately about vessel fishing trips and number of angler who

fished on each trip in the last week.  There are exceptions to this rule.  If the initial respondent indicates that he/she was

the sole operator of the vessel for the prior week, then it may not be necessary to contact other potential operators of

that vessel that week .  Interview ers must h ave a cale ndar av ailable to he lp respon dents with  dates, particu larly with

weekend  dates.

If the vessel o perator ca nnot reca ll all the trips within the week, the interviewer must note the date they stopped

counting.  The angler must then be asked to estimate the num ber of trips in each mode of fishing during the period

between their last reported trip date and the beginning of the week.  A trip record is created for each trip ev en if

comp lete details are n ot reme mbere d. 

4.0  Charter Boa t Telephone Survey D ata Entry and E dits

4.1  Interviewer Edits

Upon completion of interviewing for the day, interviewers must review their completed coding forms for com pleteness

and accuracy.  Supervisors and/or designated assistants must review all forms daily.  Any apparent mistakes or

inconsisten cies mus t be check ed with  interviewers and, if necessary, the respondent should be contacted to clarify an

answer.

All responses should be checked to be sure that they fall within the range of allowable responses.  Variable ranges are

defined in the variable descriptions provided on the questionnaire  (Appendix B) and in Appendix C.
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In addition to range checks, variable values should be checked for reasonableness.  For example,  a reported count of

25 marine recreational fishing trips for a given vessel in a given week or a reported count of 30 persons fishing on a

given v essel trip sho uld be d ouble-c hecked  because  they app ear to unr easonab ly high co unts.  

Cross-v ariable  checks sh ould also  be cond ucted to b e sure that th e value re corded  for one v ariable is com patible w ith

the values rec orded fo r other va riables.  For e xamp le, if the primary fishing area is recorded as “river” then the distance

from shore must always be “not applicable”.  If the number of dock-to-dock trips reported is “8", then the number of

marine  recreation al fishing trips  cannot e xceed th at same n umbe r. 

4.2  Record Format

Telephone data are to b e stored in a  specified fo rmat suc h that mu ltiple records for each vessel and vessel operator can

be linked by unique survey-specific identifiers.  The vessel identifier will be specific to a particular combination of

vessel name and vessel number (State or U. S. Coast G uard reg istration nu mber.  T he variab le descriptio ns and fo rmats

are prov ided in A ppend ix C.  

4.3  Data Entry a nd Edits

Data  entry procedures must be  designed  to achiev e a data en try accura cy rate  of at least 99.5 percen t of all keystrokes.

Dual data entry or other error checking data entry techniques should be employed.

Error checking must be accomplished through the use of lookup tables during data entry and/or editing routines on the

data set after data entry is completed for a wave.  All checks described in Section 4.1 must be incorporated into machine

edits.  Every d ata eleme nt must b e check ed for da ta entry erro rs, reasona bleness in f alling with in an acceptable range,

and logic in relation to other data elements.  Duplicate identification numbers must also be identified and corrected.

5.0  Quality Control

5.1  Interviewer Validation

All of the interviews completed by each new interviewer on the first day of work must be tracked to ensure that the

interviewer is following procedures correctly and has good interviewing technique.  Throughout the remainder of the

survey, 10% of ea ch interviewer's wo rk must  be validated by interview monitoring or by re-co ntacting th e respon dent.

Supervisors,  or other interviewers, may conduct follow-up calls to validate information recorded by each interviewer

from his, or her, weekly sam ple of interviews.  Interv iews mon itored in progress  by supervisors may be cou nted toward

the 10%  validation  requirem ent.

Interview monito ring mu st be carried  out by su pervisors .  The supervisor would listen to an interview in progress and

record the respondent's answers on a second question naire.  At n o time w ill the superv isor interrup t the interview  while

in progress.  Following the interview, the two questionnaires would be compared and any discrepancies resolved.

Significan t inconsisten cies wou ld necessitate  additional intensive checking and validation of work completed by that

interviewer.  Sup ervisors should also g ive suggestions to h elp improv e interviewing tech niques.

Re-co ntacts of responden ts should attempt to v erify that: (1) the interview too k place, and (2) re sponses were coded

correctly.  At a minimum, information on total dock-to-dock trips and total marine recreational fishing vessel trips, as

well as the number of anglers who fished, date, state, mode, area and distance from sh ore of eac h trip recorded on the

interview form must be confirmed during the re-con tact to valida te the coding of original responses.  The questionnaire

to be used  for the po st-interview  validation  calls is in App endix D . 

5.2  Respondent Validation
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Respondent  validation is necessary in order to document any under or over reporting of fishing effort.  The primary

port of each ve ssel drawn  for telepho ne intervie wing o f a vessel rep resentative  must be  visited  at least o nce on a

weekday and once on a weekend during the week (Monday through Sunday) prior to contact by phone.  A field sampler

must  visit the access site from which the vessel usually operates during the time of day when the vessel is most likely

to take passengers for charter fishing.

5.2.1  Cluster Assignments

Ports from  the site register h ave bee n clustered  by geo graphic  location to  better facilitate p re-validatio n.  Sites which

are within one hours drive and without ph ysical barriers such as rivers, levees, etc. have been clustered together.

During a sample week one cluster per sampler will be targeted fo r pre-valid ation effo rts.  Clusters w ill be alternated each

week u ntil all clusters assigned to a sampler have been pre-validated, at which tim e the rotation  of clusters w ill begin

again.  Samp lers will be req uired to v isit all sites with the target cluster dur ing the sam ple wee k.  Vessel w hich op erate

out the ports in the target cluster will be pre-validated a minimum of twice during the sample week; pre-validation

during e very da y of the w eek is the ide al.

If a particular sample week, no vessels are chosen for the target cluster, the sampler may choose the next cluster in the

rotation order and pre-validate the vessel in that cluster.  I f this scenario  happen s the sam pler shou ld notify th e field

operations supervisor of the change in target cluster.

5.2.2  Pre-validation Procedures

At the beginning of the sample week determine which of the assigned vessels work out of the assigned cluster.  The

sampler does not have to pre-validate vessels which are not located in the assigned pre-validation cluster.  The vessel

port information is on the data sheet you receive fo r the sam ple wee k.  If this information is missing or vague, Question

8 on the ph one interv iew will pr obe for th is information.  Also determine hours of peak fishing activity for the assigned

cluster.

During site visits check  perma nently  assigned boat slips to see if the vessel is in or out.  The visual check will also work

with vessels that are assigned  to perm anent loc ation if boa t storage sh eds.  The  sampler  next nee ds to determ ine if

vessels not assigned a perman ent boat slip  or storage  shed are u tilizing a site.  Th e samp ler must try  to determ ine if

trailered charter boat have been launched from a location in the assigned cluster.  If a reliable source is available, ask

them what charter boats have been launched that day and if possible get them to identify the boat trailer and vehicle;

docum ent the trailer and vehicle info rmation so that they  can be easily spotted  for future pre-valida tion efforts.

If the preliminary check determines that a vessel is out, the sampler m ust then try to determine what activity the vessel

is engaged in such as actively charter fishing, pleasure fishing, just running his engines, etc..  In order to do this, the

sampler may speak to a reliable source such as a marina operator or booking agent.  If the source wants to know why

you need this information, be courteous and explain that we are trying to locate and document areas with charter boat

activity  in order to improve our effort estimates.  If a reliable source is not available, the surveyor may stay at the dock

until the time the vessel normally returns from a charter and visually try to determine what activity the vessel has been

engaged in;  however, the surveyor must visit all the sites within the cluster.  Therefore, the surveyor needs to allocate

his/her time to ensure that information is obtained on all vessels for a particular cluster.

If a boat captain asks why the sampler is inquiring about fish ing activities th e samp ler should  be cour teous and  explain

that we are required to obtain data to help us determine if fishing activities are being under or over reported (both cases

have been documented).  The sampler should also explain that he is also trying to u pdate ou r site register in o rder to

improve o ur dock side sam pling efforts.

While  at a site the sam pler shou ld attemp t to tally and id entify all  vessels engaged in recreational fishing activities.  The

sampler should also try to identify charter boat vessels which have not been targeted during the sample week but who
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are utilizing the site.  This information will help with pre-validation when that particular vessel is targeted in the future.

For sites with reliable sources, such a s marina ope rators or bookin g agents,  the sampler may make one validation phone

call per wee k.  Durin g the ph one call, the  surveyo r will need to document which charter vessels are out of port and try

to determine what activity they are engaging in.  Vessels may also be pre-validated during dock-side intercept sampling

if the vessel has been pre-validated previously during the week or will be pre-validated subsequently during the week.

Sampling effort at a site should be through enough to docu ment ch arter fishing  activities at a  particular site, b ut should

not preclude a sampler from visiting all sites located in the assigned cluster in one day.

5.2.3  Record Format

Pre-validation data are to be stored in a specified format such that multiple records for each vessel and vessel operator

can be lin ked by  unique  survey-s pecific  identifiers.  The vessel identifier will be specific to a particular combination

of vessel name and vessel number (State or U. S. Coast Guard registration number.  The variable descrip tions and

formats are provided in Appendix E.

5.3  Non-respondent Survey

In an effort to ensure that the non-respondents have the same fishing characteristics as the respondents, a non-respondent

survey was condu cted in w ave 2 - 4 in  1999.  T he purp ose of the  survey w as to determ ine if there w ere statistical

differences between captains who responded to the telephone survey and captains who were not able to be contacted.

The assumption is that both groups are similar and this survey will provide definitive data for this assumption.  The 

A copy of the non-respondent survey questionnaire is in Appendix F.

5.4  Administrative Data R eports

A number of  data reports will be needed by NMFS on a regular basis to effectively monitor the conduct of the telephone

survey.  Included are such i tems as com pletion of  quotas an d dialing re sults by state/area and boat type strata.  Dialing

results includ e, but are n ot necessa rily limited to : 

Line busy,

No answer,

Answering service,

Answering machine,

Not in service/disconnected number/dead line,

Connected to wron g number,

Vessel operator previously called on different number,

Initial refusal,

Comm unication problem (deaf, foreign language),

Could not answer effort question,

Refused to answer effort question,

No fishing in last 2 m onths,

Numb er first-time contacts wh o turned ou t  to be ineligibles.

Number of vessel operators who refused to provide trip information,

Number of vessel operators not available to be interviewed, and

Number of ineligibles (e.g. no longer operating vessel) 

Mon thly subm ission of the se perform ance da ta is necessary  to mainta in data  collection q uality through identification

of problem areas and adjustment of procedures as necessary.

Also of critical importance to quality control is regular reporting from supe rvisors on interview  validation results.
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Results  of all supervisory activities described in Sections 1.3 and 5.1 must be fully documented.  These include

observations of in-progress interviews by interviewers, follow-up counseling after in-progress monitoring that identifies

problem  areas and  improv es interview  techniqu e, and co unseling  on prob lem area s followin g callback  verification . 

5.5  Outlier Analyses

Unusu ally large reported numb ers of trips, giv en these sa mple size s, can result in  unrealistic  expanded  estimates of trips,

and then  catch.  In the se cases, it is app ropriate to c onduc t analyses to  verify ou tliers in the data  set.

6.0  Outreach Program

The success of the survey will depend greatly on the full cooperation of the charter boat industry.  In an effort to inform

and obtain input regarding the data collection activities, the GSMFC, states and NMFS conducted outreach meetings

in Louisiana, Mississippi, Alabama, and Florida.  The purpose of the meetings were to ask for input from the captains

on how to achieve getting the best data possible.  The captains’ experience and intimate knowledge of the charter boat

fisheries in the Gulf of Mexico allowed the survey team to fine tune the survey designs to provide better data in a cost

effective way tha t will cause the least amou nt of burd en on th e operato rs. Follow  up me etings hav e been co nducted  in

Louisian a, Mississipp i and Ala bama  to give the  industry fe edback  on surv ey results.  
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APPENDIX A

Variable Descriptions

ST State Code (FIPS Code)

‘01'=Alabama

‘12'=Florida

‘22'=Louisiana

‘28'=Mississippi

FL_REG Florida Subregion Code

‘1'=Pan handle (E scamb ia Co. thro ugh D ixie Co.)

‘2'=Gu lf Peninsu la (Levy  Co. thro ugh C ollier Co.)

‘3'=Key s (Mon roe Co .)

‘4'=Sou theast Florid a (Dade  Co. thro ugh Ind ian Rive r Co.)

‘5'=No rtheast Florid a ( Brev ard Co . through  Nassau C o.)

VSL_ID Vessel ID Number for the Survey

Florida: ‘1200001'-’1299999'

Alabama: ‘0100001'-’0199999'

Louisiana: ‘2200001'-’2299999'

Mississippi: ‘2800001'-’2899999'

VSL_NUM Vessel reg istration nu mber (C G, state reg istration #, etc.)

VSL_NAME Name of vessel

ACTIVE If the vessel is currently participating in the charter boat fishery

‘A’=Active

‘I’=Inactive

‘X’=In eligible

FOR_HIRE Type of for-hire vessel

‘G’=Guide boat

‘C’=Charter boat

‘H’=Head boat which not part of NMFS Head Boat Survey

‘X’=Head boat which is part of NMFS Head Boat Survey

‘U’=Unknown

PANEL Panel number which the vessel has been selected for the logbook panel survey

Range: 0-6

PNL_TYP Type of panel

‘N’=Not involved

‘C’=Catch

‘E’=Effort

REP_FON1 Primary phone number of the vessel representative (person most likely to know about the fishing

activity of th e vessel)

REP_ADD Address of the vessel representative



A-2

REP_ST   State of residence of the vessel representative

REP_ZIP  Zip code of the vessel representative

REP_LST  Last name of the vessel representative

REP_1ST  First name of the vessel representative

BUSICNTY County w here the charter bo at is docked (N MFS FIP S codes)

COOP_STT Degree of cooperation of the vessel representative

‘Y’=Willing to participate in survey

‘N’=Unwilling to participate in survey

BST_TIME Best time to contact the vessel representative to conduct the survey

BUSINESS Name o f charter boat busin ess

BUSI_ADD Physical address for where the charter boat is docked

BUSI_CTY City where the charter boat is docked

BUSI_ST  State where the charter boat is docked

BUSI_ZIP Zip code for the charter boat location

COMM ENTS Any com ments that m ight be useful in interpre ting the informa tion in the data base

CPT1FON1 First captain’s 1 st (primary) phone num ber 

CPT1FON2 First captain’s 2nd phone number

CPT1FON3 First captain’s 3 rd phone number

CPT1_1ST First captain’s f irst name

CPT1_ADD First captain’s address

CPT1_CTY First captain ’s city

CPT1_LST First captain’s last name

CPT1_ST  First captain’s state of residence

CPT1_ZIP First captain’s zip code

CPT2FON1 Second ca ptain’s 1 st (primary) phone number

CPT2FON2 Second ca ptain’s 2nd phone number

CPT2FON3 Second ca ptain’s 3 rd phone number
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CPT2_1ST Second captain’s f irst name

CPT2_ADD Second ca ptain’s address

CPT2_CTY Second  captain’s c ity

CPT2_LST Second captain’s last  name

CPT2_ST  Second captain’s state of residence

CPT2_ZIP Second captain’s zip code

CPT3FON1 Third captain’s 1 st (primary) phone number

CPT3FON2 Third captain’s 2 nd phone number

CPT3FON3 Third captain’s 3 rd phone number

CPT3_1ST Third captain’s f irst name

CPT3_ADD Third captain’s ad dress

CPT3_CTY Third ca ptain’s city

CPT3_LST Third captain’s last  name

CPT3_ST  Third captain’s state of residence

CPT3_ZIP Third captain’s zip code

OWNR_1ST Vessel owner’s f irst name

OWNR_LST Vessel owner’s last name

ENP_PRMT Fishing in Everglades National Park?

‘1'=Yes (in the Park)

‘2'=No (not in the Park)

LIC_CAP  Licensed capacity of the vessel

For MS/AL/FL:

‘A’=1 -4 peop le

‘B’=5 -10 peo ple

‘C’=> 10 peo ple

For LA:

‘D’=1 -6 peop le

‘E’=>6  people

PORT     Port of operations for the vessel

SOURCES  Sources of information used to compile information

VERIFIED If the information for the vessel is verified
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‘Y’=Data is verified

‘N’=Data is not verified

CG_LIC_T Coast Guard license type

‘1'=OUPV I (6-pack)

‘2'=OUPV NC (6-pack)

‘3'=M ate I (incon sequen tial)

‘4'=M ate NC  (inconse quential)

‘5'=M aster I (larger  vessel >25 tons)

‘6'=M aster NC  (larger ves sel >25 tons)

LIC_NUM  Florida for-hire license number

REP_CTY  City of the vessel representative

REP_FON2 2nd phone number of the vessel representative

REP_FON3 3rd phone number of the vessel representative

VSL_LEN  Length (in feet) of vessel

R_WAVE_N Wave wh ich the vessel will begin actively participating in the for-hire fishery

R_WAV_MN Month wh ich the vessel will begin actively participating in the for-hire fishery

VER_COMM Comments regarding who (captain, owner, other) verified the information

HIN Hull identification number

REGION Sampler regions for Florida

‘NWFL’=Northwest Florida

‘Big Bend’=Big Bend area

‘Tampa Bay’=Tamp a Bay area

‘SWFL’=Southwest Florida

‘Mon roe’=M onroe c ounty

GEO_CNTY For the sample draws to stratify among the 3 regions in Florida

DATE_NEW Date which  a new vessel w as added to the d ata base

DATE_MOD Date which information regarding an existing vessel was updated

P_ACCESS: Primary Type of Access used by Vessel for the Wave

‘1' = Private Dock

‘2' = Trailered,  Launch Ramp

‘3' = Private Access Marina

‘4' = Public Access Marina

INTSITE Location of fishin g trip (MRF SS 4-digit site codes)
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Variable Form ats

Variable Char/ Field Variable Description

Name Num Length

ST Char 2 Charter  boat vesse l state

FL_REG Char 1 Florida subregion code

VSL_ID Char 7 Vessel ID (randomly assigned ID.  Will be assigned by GSMFC)

VSL_NUM Char 9 Vessel reg istration nu mber (C G, state reg istration #, etc.)

VSL_NAME Char 35 Name of vessel

ACTIVE Char 1 If the vessel is currently participating in the charter boat fishery

FOR_HIRE Char 1 Type of for-hire vessel

PANEL Char 1 Panel number which the vessel has been selected for (0-6)

PNL_TYP Char 1 Type of panel

REP_FON1 Char 20 Primary phone number of the vessel representative

REP_ADD Char 35 Address of the vessel representative

REP_ST   Char 2 State of residence of the vessel representative

REP_ZIP  Char 10 Zip code of the vessel representative

REP_LST  Char 25 Last name of the vessel representative

REP_1ST  Char 25 First name of the vessel representative

BUSICNTY Char 23 County w here the charter bo at is docked (N MFS FIP S codes)

COOP_STT Char 1 Degree of cooperation of the vessel representative

BST_TIME Char 20 Best time to contact the vessel representative to conduct the survey

BUSINESS Char 35 Name o f charter boat busin ess

BUSI_ADD Char 35 Physical address for where the charter boat is docked

BUSI_CTY Char 23 City where the charter boat is docked

BUSI_ST  Char 2 State where the charter boat is docked

BUSI_ZIP Char 10 Zip code for the charter boat location

COMM ENTS Char 50 Comm ents that might be u seful in interpreting the info rmation in the d ata base

CPT1FON1 Char 20 First captain’s 1 st (primary) phone num ber 

CPT1FON2 Char 20 First captain’s 2nd phone number

CPT1FON3 Char 20 First captain’s 3 rd phone number

CPT1_1ST Char 25 First captain’s f irst name

CPT1_ADD Char 35 First captain’s address

CPT1_CTY Char 23 First captain ’s city

CPT1_LST Char 25 First captain’s last name

CPT1_ST  Char 4 First captain’s state of residence

CPT1_ZIP Char 10 First captain’s zip code

CPT2FON1 Char 20 Second ca ptain’s 1 st (primary) phone number

CPT2FON2 Char 20 Second ca ptain’s 2nd phone number

CPT2FON3 Char 20 Second ca ptain’s 3 rd phone number

CPT2_1ST Char 25 Second captain’s f irst name

CPT2_ADD Char 35 Second ca ptain’s address

CPT2_CTY Char 23 Second  captain’s c ity

CPT2_LST Char 25 Second captain’s last  name

CPT2_ST  Char 4 Second captain’s state of residence

CPT2_ZIP Char 10 Second captain’s zip code

CPT3FON1 Char 20 Third captain’s 1 st (primary) phone number

CPT3FON2 Char 20 Third captain’s 2 nd phone number

CPT3FON3 Char 20 Third captain’s 3 rd phone number

CPT3_1ST Char 25 Third captain’s f irst name

CPT3_ADD Char 35 Third captain’s ad dress
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CPT3_CTY Char 23 Third ca ptain’s city

CPT3_LST Char 25 Third captain’s last  name

CPT3_ST  Char 4 Third captain’s state of residence

CPT3_ZIP Char 10 Third captain’s zip code

OWNR_1ST Char 25 Vessel owner’s f irst name

OWNR_LST Char 25 Vessel owner’s last name

ENP_PRMT Char 1 If the vessel is licensed to fish in the Everglades National Park

LIC_CAP  Char 8 Licensed capacity of the vessel

PORT     Char 23 Port of operations for the vessel

SOURCES  Char 50 Sources of information used to compile information

VERIFIED Char 1 If the information for the vessel is verified

CG_LIC_T Char 1 Coast Guard license type

LIC_NUM  Char 8 Florida for-hire license number

REP_CTY  Char 23 City of the vessel representative

REP_FON2 Char 20 2nd phone number of the vessel representative

REP_FON3 Char 20 3rd phone number of the vessel representative

VSL_LEN  Char 8 Length (in feet) of vessel

R_WAVE_N Char 1 Wave wh ich the vessel will begin actively participating in the for-hire fishery

R_WAV_MN Char 2 Month wh ich the vessel will begin actively participating in the for-hire fishery

VER_COMM Char 50 Comments regarding who (captain, owner, other) verified the information

HIN Char 25 Hull identification number

REGION Char 9 Sampler regions for Florida 

GEO_CNTY Char 12 For the sample draws to stratify among the 3 regions in Florida

DATE_NEW Char 6 Date which  a new vessel w as added to the d ata base

DATE_MOD Char 6 Date which information regarding an existing vessel was updated

P_ACCESS Char 1 Type of access used by vessel for the wave

INTSITE Char 4 MRFSS Site Code
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APPENDIX B

TELEPHONE SURVEY QUESTIONNAIRE 

Prior to call record vessel name, vessel number, contact name, phone number, best time, vessel state, vessel county and interviewer

number.  Key questions are preceded by an asterisk.  All key questions must be answered to obtain a “complete” interview. 

Hello  my nam e is name of interviewer.  I’m calling for a survey being conducted for the National Marine Fisheries Service of the U. S.

Department of Commerce.  Am I speaking to name of contact?  If “no”, ask:  Can I please spe ak with  name of contact?  If person sought

is not available, ask for convenient time to call back to talk to that person, thank respondent and terminate interview.

SCREEN ING QUEST IONS: Are you still the captain, owner or designated representative of the name of vessel?  

If “yes”, ask: Do I need to  contact anyone else to obtain information on the activity of the name of vessel during the last week

(Monday through Sunday) or do you have all that information on hand?  

If “yes”, a sk for name(s) and telephone number(s) of other persons, note that other persons will have to be

contacted for this vessel’s effort data and then continue.

If “no”, continue.   

If “no”, ask:  Is the name of the vessel currently being operated by someone else? 

If “yes”, then ask:  Do you know the name and telephone number of someone who op erated the name of vessel during

the last week (Monday through Sunday)?  

If “yes”, ta ke nam e and tele phone  numb er, thank  respond ent and  termina te intervie w.  

If “no”, thank respondent and terminate interview.

If “no”, note that vessel is inactive, thank respondent and terminate interview.

We’re surveyin g charter b oat own ers and o perators to  collect data needed to estimate total marine recreational fishing trips by individual

anglers.  The name of vessel has been  selected at ran dom f rom a d irectory o f charter bo ats to be included in this week’s survey of trips.

I would like to ask you a few questions about trips made last week by the name of vessel.  This data will remain confidential.  This survey

is being conducted in accordance with the Privacy Act of 1974, therefore you are not obligated to answer any question if you find it to

be an intru sion of yo ur privac y.  (Continue with interview.) 

*Q1. During the last week how many saltwater fishing trips targeting finfish did the name of vessel take wit h paying p assengers?

Record number of recreational saltwater fishing trips with paying passengers.  If “0" then skip to question 12.  

We will begin with the most recent fishing trip with paying passengers and work backwards to last Monday.

*Q2. Did your boat take any fishing trips with paying passengers that ended on day of week (starting with Sunday)?  If “yes”, o btain

the total number of trips that day.  Repeat this and the following questions for each day of the week.  If more than one

trip is made in one day, profile each trip separately for that day. (Recor d day o f trip.)

1=Monday

2=Tuesday

3=Wednesday

4=Thursday

5=Friday

6=Saturday

7=Sunday

*Q3. Was this a trip with paying passengers who chartered the boat as a group or did passenge rs pay as individu als to fish on  the boat?

(Recor d fishing m ode of tr ip.)

6=charter (passengers chartered boat as a group)

7=head (p assengers paid as ind ividuals)
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Definitions:

Charter trip: A trip with paying passengers who hired the vessel as a group.

Headb oat trip: A trip w ith paying pa ssengers who  paid to fish as individu als.

*Q4. Excluding captain and crew, how many people fished?

1-99

*Q5. Was this trip taken from a state access site?  If “no”, ask: From what state was the trip taken? (Recor d state of  trip.)

01=Alabama

12=Florida

22=Louisiana

28=Mississippi

48=Texas

Q6. From what county (or parish) was this trip taken? (Recor d parish o r county  of trip.)

See FIPS  codes in In tercept Su rvey Tr aining M anual.

Q7. From what particular site did this trip originate? (Recor d MR FSS 4- digit site cod e.)

7777= private ac cess site

8888= unkno wn pu blic access site

9999=refused site information

Q8. What fishing method or methods (trolling, bottom fishing or casting) were used on that trip?  List up to two  fishing metho ds.

1=trolling

2=bottom fishing

3=casting

4=fly-fishing

5=other

8=don’t know

9=refused

Q9. Was most of your fishing effort on that trip in the ocean, the gulf, a river, a sound or a bay?  If “bay” ask: Was that an open or

enclosed bay? (Recor d area.)  

1=ocean, gulf or open bay

2=sound

3=river

4=enclosed bay

5=other

Q9a. If Q9 is “ocean”, “gulf” or “o pen bay” and state is not “Florida ”, ask: 

Was most of your fishing less than or greater than three miles from shore? (Recor d distanc e from  shore.)  

1=less than 3 miles

2=greater than 3 miles

8=not applicable (Q10 is not “1")

If Q9 is “ocean”, “gulf” or “o pen bay” and state is “W est Florida”, ask: 

Was most of your fishing less than or greater than ten miles from shore? (Recor d distanc e from  shore.)  

3=less than 10 miles

4=greater than 10 miles

8=not applicable (Q10 is not “1")
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Q9b. If state is “Florida” and county  is “Collier”, “Lee” or “M onroe” ask: Was this fishing trip taken within boundaries of the

Everglades National Park?  (Recor d “in the P ark” o r “not in  the Par k”.)

1=in the Park

2=not in the Park

Q10. At what time (to the nearest half-hour) did your boat leave the dock for that trip? (Recor d depa rture tim e as milita ry time .)

0030 - 2400

Q11. At what time (to the nearest half-hour) did your boat return from that trip?  (Recor d return  time as m ilitary tim e.)

0030 - 2400

Q12. To the nearest half-hour, how much time was spent actively fishing with gear in the water?  (Record v essel fishing hours.  If

vessel fishing hours exceed 24 hours record “ yes” for multi-day trip and split into individual day trips on consecutive days

with equ al fishing h ours.)

0.5 - 24.0

(Repea t Questio ns 2-12  until all fishing  trips with p aying p assenge rs in the pa st week h ave bee n profiled .)

*Q13. During the last week (Monday through Sunday), did your boat take any additional dock-to -dock trip s?  This w ould  include any

commerical or private fishing trips, as well as any no n-fishing  trips.  Record total number of vessel trips (number of fishing

trips with paying passengers + other dock -to-dock trips).  If “0" then skip  to Follow-U p questions.  

Q14. On what days did these additional boat trips occur?  Recor d only  the day of each additional trip (mod e=9) and proceed to

Follow-up  questions.

FOLLOW-UP 

Did you receive notification from us that you would be contacted for this interview?  

If “no”, ask for co rrect m ailing add ress and  briefly ex plain tha t notificatio n will  be sent prior to any later contacts and

continu e.  

If “yes”, ask: Did you choose to use the optional form to record data for the name of vessel fishing trips? (Recor d form  use.)

In case the name of vessel is ever selected again for this survey, at what time of day would you prefer to be called? (Record preferred

time as m ilitary tim e.)

Thank respondent and conclude interview.

* denotes key questions
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APPENDIX C

Variable Descriptions

INT_ID Interviewer ID Code 

Range: 0001-9999

VSL_ID Vessel ID Number for the Survey

Alabama: ‘0100001'-’0199999'

Florida: ‘1200001'-’1299999'

Louisiana: ‘2200001'-’2299999'

Mississippi: ‘2800001'-’2899999'

SMP_WEEK Sampling Week 

Range: ‘1'-’52/53'

YEAR Sampling Year 

‘97'=1997

‘98'=1998

WAVE MRFSS Sampling Wave

‘1'=Jan/Feb

‘2'=Mar/Apr

‘3'=May/Jun

‘4'=Jul/Aug

‘5'=Sep/Oct

‘6'=Nov/Dec

SUB_REG Subregion Code

‘7'=Gulf of Mexico

ST State Code (FIPS Code)

‘01'=Alabama

‘12'=Florida

‘22'=Louisiana

‘28'=Mississippi

FL_REG Florida Subregion Code

‘1'=Pan handle (E scamb ia Co. thro ugh D ixie Co.)

‘2'=Gu lf Peninsu la (Levy  Co. thro ugh C ollier Co.)

‘3'=Key s (Mon roe Co .)

‘8'=Not applicable (Louisiana, Mississippi, Alabama)

NUM_REPS Number of Vessel Representatives Contacted

Range: 0-9

REP_NUM Interviewed V essel Representative N umber fo r the Week  (in order of interview s)

Range: ‘1'-’9'
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REP_ID Vessel Representative ID

‘1'= Representative

‘2'= First C aptain

‘3'= Seco nd Ca ptain

‘4'= Third  Captain

‘5'= Owner

‘6'= New Representative

INT_DATE Date of Vessel Representative Interview

Range: ‘970908' - ‘980907'

INT_TIME Time of Vessel Representative Interview

Range: ‘0900'-’2100'

STATUS Status of Vessel Representative Interview

‘1'=Complete interview

‘2'=Incomplete, but all key questions answered

‘3'=Refusal

‘4'=Language barrier

‘5'=Mid-Interview refusal

‘6'=Inelig ible

‘7'=Unable to contact

‘8'=Inactive

BT_TRIPS Number of Dock-to-Dock Vessel Trips

Range: 0-30

RF_TRIPS Number of Vessel Trips for Marine Recreational Fishing (finfish)

Range: 0-30

NOTIFIED Receipt of Notification

‘0'=Unknown

‘1'=Yes

‘2'=No

FORM_USE Optional Form  Use

‘0'=Unknown

‘1'=Yes

‘2'=No

TRIP_NUM Number of Trip Reported by Vessel Representative

Range: 1-30

TRIP_DAY Day of Week on which Trip Occurred

‘1'=Monday

‘2'=Tuesday

‘3'=Wednesday

‘4'=Thursday

‘5'=Friday

‘6'=Saturday

‘7'=Sunday

TRIPDATE Date of the Trip (Yr/Mo/Day)

Range: ‘970901' - ‘980831'
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MODE_F Mod e of Trip

‘6'=Charter

‘7'=Head

‘8'=Priva te

PEOPLE Num ber of Pe ople wh o Fished  on Trip

Range: 1-30

TRIP_ST State of A ccess Site fo r Trip

‘01'=Alabama

‘12'=Florida

‘22'=Louisiana

‘28'=Mississippi

TRIPCNTY Coun ty (or Parish ) of Trip

Use FIPS County Codes in MRFSS Intercept Survey Training Manual

INTSITE Site where Trip  Originated (M RFSS 4-d igit site codes)

‘7777 ' = private ac cess site

‘8888 ' = unkn own p ublic acce ss site

‘9999' = refused site information

METHOD1 Primary Fishing Method

‘1'=Trolling

‘2'=Bottom fishing

‘3'=Casting

‘4'=Fly fishing

‘5'=Other

‘6'=Drifting

‘8'=Don’t Know

‘9'=Refused

METHOD2 Secondary Fishing Method

‘1'=Trolling

‘2'=Bottom fishing

‘3'=Casting

‘4'=Fly fishing

‘5'=Other

‘6'=Drifting

‘8'=No Second Method Used

‘9'=Refused

AREA Primary Fishing Area

‘1'=Ocean, gulf or open bay

‘2'=Sound

‘3'=River

‘4'=Enclosed bay

‘5'=Other
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DIST Distance from Shore

‘1'=Less than 3 miles

‘2'=Greater than 3 miles

‘3'=Less than 10 miles

‘4'=Greater than 10 miles

‘8'=Not Applicable (Q10 is not “1")

AREA_X Collapsed Primary Fishing Area

‘1'=Ocean less than 3 miles

‘2'=Ocean greater than 3 miles

‘3'=Ocean less than 10 miles

‘4'=Ocean greater than 10 miles

‘5'=Inland

PARK Fishing in Everglades National Park?

‘1'=Yes (in the Park)

‘2'=No (not in the Park)

ST_TIME Time trip departed dock for Fishing

Range: ‘0030-2400'

TIME Time o f Return  from T rip

Range: ‘0030-2400'

HRSF Hours F ished on  Trip

Rang e: 0.5-24 .0

MULTIDAY Multi-Day Trip?

‘1'=Yes

‘2'=No

VERIFIED Was Interview Validated?

‘1'=Yes

‘2'=No

ERRORS Did Validation  Reveal any  Errors?

‘1'=Yes

‘2'=No

‘8'=N ot Ap plica ble (V ERI FIED =’2')

VAL_ID Validatio n Intervie wer’s Initia ls

Range:  ‘AA’ to ‘ZZ’

VAL_DATE Date of Follow-Up Validation Interview (Yr/Mo/Day)

Range: ‘970908' - ‘980907'

ATTEMPTS Number of attempts made to contact vessel representative

Range: ‘0 - 20'
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RESULT Result of the last phone attempt

‘01'= Line B usy

‘02'= No Answer

‘03'=Answering Machine or Service

‘04'=W rong nu mber - n ew num ber availa ble

‘05'=N ot available

‘06'=Not in service/wrong num ber 

‘07'=Refusal

‘08'=Communication problem

‘09'=Ine ligible

‘10'=Successful Contact

‘11'=Fax/Computer
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Variable Form ats

Variable Char/ Field

Name Num Length Variable Description

INT_ID Char 4 Interviewer ID (same as for MRFSS Intercept Survey)

VSL_ID Char 7 Vessel ID (randomly assigned survey-specific ID)

SMP_WEEK Char 2 Sampling Week

YEAR Char 2 Sampling Year

WAVE Char 1 MRFSS Sampling Wave

SUB_REG Char 1 Subregion Code

ST Char 2 State Code (FIPS Code)

FL_REG Char 1 Florida Subregion Code

NUM_REPS Num 1 Number of Vessel Representatives Contacted

REP_NUM Num 1 Interviewed Vessel Representative Number

REP_ID Char 2 ID of Vessel Representative Interviewed (survey-specific ID)

INT_DATE Char 6 Date of Vessel Representative Interview (Yr/Mo/Day)

INT_TIME Char 4 Time of Vessel Representative Interview (military time)

STATUS Char 1 Status Code for Vessel Representative Interview

BT_TRIPS Num 2 Number of Dock-to-Dock Vessel Trips

RF_TRIPS Num 2 Number of Vessel Trips for Marine Recreational Fishing

NOTIFIED Char 1 Receipt of Notification

FORM_USE Char 1 Optional Form Use 

TRIP_NUM Num 2 Number of Trip Reported by Vessel Representative

TRIP_DAY Char 1 Day of the Week on which Trip occurred

TRIPDATE Char 6 Date of the Trip (Yr/Mo/Day)

MODE_F Char 1 Mod e of Trip

PEOPLE Num 2 Num ber of Pe ople wh o Fished  on Trip

TRIP_ST Char 2 State of Tr ip

TRIPCNTY Char 3 Coun ty (or Parish ) of Trip

INTSITE Char 4 Site where Trip Originated

METHOD1 Char 1 Primary Fishing Method

METHOD2 Char 1 Secondary Fishing Method

AREA Char 1 Primary Fishing Area

DIST Char 1 Distance from Shore

AREA_X Char 1 Collapsed Primary Fishing Area

PARK Char 1 Fishing in Everglades National Park?

ST_TIME Char 4 Time Trip left Dock

TIME Char 4 Time o f Return  from T rip

HRSF Num 4 Hours Fished on Trip 

MULTIDAY Char 1 Multi-Day Trip?

VERIFIED Char 1 Was Interview Validated?  

ERRORS Char 1 Did Validation  Reveal any  Errors?

VAL_ID Char 2 Validatio n Intervie wer’s Initia ls

VAL_DATE Char 6 Date of Follow-Up Validation Interview (Yr/Mo/Day)

ATTEMPTS Num 2 Number of attempts made to contact vessel representative

RESULT Char 2 Result of the last phone attempt
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APPENDIX D

TELEPHONE SURVEY VERIFICATION QUESTIONNAIRE 

Hello my n ame is name of interviewer.  I’m calling for a survey being conducted by the National Marine Fisheries Service of the U. S.

Department of Commerce.  Am I speaking to name of contact?  If “no”, ask:  Can I please speak with name of contact?  If person sought

is not available, ask for convenient time to call back to talk to that person, thank respondent and terminate interview.

SCREENING QUESTION S: I am calling to verify that you were contacted on interview date concerning the fishing activity of the name

of vessel for the week of sample week dates (Monday-Sunday).  Were you contacted?

If “YES”, continue.  

If “NO”, thank respondent and terminate interview.

I would like to verify that the information you provided was documented correctly by our surveyor.  We are required to conduct follow-up

verification of 10 % of all telephone interviews conducted.  Your interview was selected at random for this valid ation call.  Th is data will

remain  confidential.  This survey is being conducted in accordance w ith the Privacy Act of 1974, therefore you are not obligated to answer

any qu estion if yo u find it to be  an intrusio n of you r privacy .  (Contin ue with in terview .)

Note - “X” refers to the answers given the phone surveyor in the previous interview.  If the answers you receive differ from what

is documented in the previous interview, record the correct response and document the correction.

*Q1. During the week of sample week dates (Monday - Sunday), did the name of vessel take X (BT_TRIPS) dock-to -dock trip s ?  This

would  include a ny non -fishing trips .  If “0" then thank respondent and terminate interview.

*Q2. Were  X (RF_TRIPS) of those trips recreational saltwater fishing trips targeting finfish?  If “0" then thank respondent a nd

terminate interview.

*Q3. Did  your boat take X (number of trips that day) recreational saltwater fishing trips that ended on day of week (working from

Sunday - Monday, starting with the first reported trip)?  If “yes”, repeat this and the following questions for each day of the

week.  If more than one trip is made in one day, profile each trip separately for that day. 

*Q4. Was this a X (mode) trip?  

If “yes”, continue.

If “no”, ask: What type of trip was it (charter head or private)? 

6=charter 

7=head 

8=priv ate

Definitions:

Charter trip: A trip with paying passengers who hired the vessel as a group.

Head bo at trip: A trip w ith paying pa ssengers who  paid to fish as individu als.

Private trip: A  trip with no pa ying passeng ers.

*Q5. If Q4 is “charter” or “head ”, ask: Were X (PEOPLE) people fishing excluding captain and crew?

If Q4 is “private”, ask: Were X (PEOPLE) people fishing?

*Q6. Was this trip taken from a X (state) access site?  If “no”, ask: From what state was the trip taken? (Recor d state of  trip.)

01=Alabama

12=Florida

22=Louisiana

28=Mississippi

48=Texas

*Q7. Was most of your fishing effort on that trip in the X (Area)?

1=ocean, gulf or open bay
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2=sound

3=river

4=enclosed bay

5=other

*Q7a. If Q7 is “ocean”, “gulf” or “o pen bay” and state is not “Florida ”, ask: 

Was most of your fishing X (distance) from shore? 

1=less than 3 miles

2=greater than 3 miles

8=not applicable (Q10 is not “1")

If Q7 is “ocean”, “gulf” or “o pen bay” and state is “Florida” , ask: 

Was most of your fishing X (distance) from shore?

3=less than 10 miles

4=greater than 10 miles

8=not applicable (Q10 is not “1")

Repeat Questions 3-8 until all trips in the past week have been profiled.

When interview completed thank respondent and conclude interview.
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APPENDIX E

Variable Descriptions

INT_ID Interviewer ID Code 

Range: 0001-9999

VSL_ID Vessel ID Number for the Survey

Alabama: ‘0100001'-’0199999'

Florida: ‘1200001'-’1299999'

Louisiana: ‘2200001'-’2299999'

Mississippi: ‘2800001'-’2899999'

SMP_WEEK Sampling Week 

Range: ‘01'-’52/53'

YEAR Sampling Year 

‘97'=1997

‘98'=1998

ST State Code (FIPS Code)

‘01'=Alabama

‘12'=Florida

‘22'=Louisiana

‘28'=Mississippi

COUNTY Coun ty (or Parish ) of Trip

Use FIPS County Codes in MRFSS Intercept Survey Training Manual

PRE_DATE Date of Vessel Pre-Validation Survey

Range: ‘970908' - ‘980907'

PRE_TIME Time on Site for Vessel Pre-Validation Survey

Range: ‘0900'-’2100'

PRE_STAT Designation of the vessel validation status

‘1'=Vessel In

‘2'=Vessel Out - Charter fishing

‘3'=Un able to V alidate

‘4'=Vessel Out - Non-charter activities

‘5'=Vessel Out - Fishing Status Unknown

‘8'=No t applicable

INTSITE Location of fishin g trip (MRF SS 4-digit site codes)

‘7777 ' = private ac cess site

‘8888 ' = unkn own p ublic acce ss site

‘9999' = refused site information

SOURCE Source of the pre-validation (direct observation vs. secondary info)

‘1'=Direct Observation by Sampler

‘2'=Seco ndary In forma tion (ma rina oper ator, boo king ag ent, etc.)
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Variable Form ats

Variable Char/ Field

Name Num Length Variable Description

INT_ID Char 4 Interviewer ID (same as for MRFSS Intercept Survey)

VSL_ID Char 7 Vessel ID (randomly assigned survey-specific ID)

YEAR Char 2 Sampling Year

SMP_WEEK Char 2 Sampling Week

ST Char 2 State Code (FIPS Code)

COUNTY Char 3 Coun ty (or Parish ) of Trip

PRE_DATE Char 6 Date of Vessel Validation (Yr/Mo/Day)

PRE_TIME Char 4 Time of Vessel Validation (military time)

PRE_STAT Char 1 Status Code for Vessel Validation

INTSITE Char 4 MRFSS Site Code

SOURCE Char 1 Source of Information



F-1

APPENDIX F

TELEPHONE SURVEY NON-RESPONDENT QUESTIONNAIRE 

Hello my n ame is name of interviewer.  I’m calling for a survey being conducted by the National Marine Fisheries Service of the U. S.

Department of Commerce.  Am I speaking to name of contact?  If “no”, ask:  Can I please speak with name of contact?  If person sought

is not available, ask for convenient time to call back to talk to that person, thank respondent and terminate interview.

I attempted to contact you during the week o f prior sample week dates concerning the Gulf Coast Charter Boat Survey and was

unsucc essful.   I would  like to ask you three, quick questions about your activity during the week of prior sample week dates.  This data

will remain  confiden tial.  This survey is being conducted in accordance with the P rivacy A ct of 197 4, therefo re you a re not ob ligated to

answer  any qu estion if yo u find it to be  an intrusio n of you r privacy .  (Contin ue with in terview .)

Q1. During the week of sample week dates (Monday - Sunday), did the name of vessel take any recreational saltwater charter fishing

trips?

‘1'= Yes

‘2'= No

‘3'= Refusal

‘8'= Don’t know/remember

If yes, record the number of recreational saltwater charter fishing trips

Q2. Approximately how  many trips did your boat take during the w eek of sample week dates (Monday - Sunday)?

‘1'=1-2

‘2'=3-4

‘3'=5-6

‘4'=7-8

‘5'=9-10

‘6'=greater than 10

Q3. Approximately how  many anglers did you take p er trip during the week of sample week dates (Monday - Sunday)?

‘1'=1-2

‘2'=3-6

‘3'=7-10

‘4'=11-15

‘5'=16-20

‘6'=greater than 20

Q4. What w ould be the be st time to contact you  concerning  your fishing activities?

When interview completed thank respondent and conclude interview.


